
 

 

 Mass Save® is a statewide initiative sponsored by: 

Berkshire Gas Company | Blackstone Gas | Columbia Gas Company | Cape Light Compact |  

Eversource | Liberty Utilities| National Grid | Unitil |  

Columbia Gas of Massachusetts  is soliciting proposals from qualified Contractors (“Bidders”) to provide various 

technologies and products to launch and run a behavioral/home energy efficiency report program (“the Program”) for 

CMA’s residential market rate heating customers. A behavioral program may include, but is not limited to, home energy 

efficiency reports, either paper or electronic, online engagement with the customer and ideally would include the use of an 

in-home, energy-saving technology. The selected Bidder will ensure that natural gas savings targets are achieved or 

exceeded and that customer are highly satisfied with this service. 

The purpose of the program is providing a large number of residential customers with data about their natural gas usage 

and other motivational information that will result in them taking actions to lower their natural gas usage. The design may 

include comparing a customer’s energy usage with similar homes within their area or region and using social norms to 

encourage customers to take action. The proposal may also include connecting the energy usage reports to the customer’s 

use of a technology, such as a smart thermostat.  

The planned start date for the contract is on or about January 1, 2020 through December 31, 2021, with annual options to 

renew contingent upon the savings achieved, customer satisfaction and continued approval of this Program offering by the 

Massachusetts Department of Public Utilities in CMA’s Three Year plan for Energy Efficiency.  

Project Objectives 

The primary objective of the Program is to produce significant, measurable natural gas usage savings for residential 

customers participating in the Program. The Program will use creative energy education and social marketing techniques to 

drive participant’s natural gas savings. Other objectives include: 

· Increase customer participation in other CMA energy efficiency program offerings, such as weatherization through 

cross-promotion. 

· Improve customer satisfaction through an improved customer experience and engagement. 

· Raise awareness of behavioral and other factors affecting natural gas usage. 
 

Program Description 

The Program targets specific and relevant energy efficiency recommendations to participating residential customers, 

making it easier for them to take action on recommendations and energy efficiency programs most relevant to them. The 

main elements of the Program may include an in-home technology, direct-mailed or emailed home energy efficiency 

reports, a customer web portal, and analytics to derive insights about customer segments. The Program may also include e-

mail communications, proactive alerts, a customer service interface, targeted on-line advertising, emerging digital 

capabilities through connected devices, and program performance measurement and reporting to drive customers to take 

actions to lower their natural gas usage. Other potential behavioral models include rewards for customers. The Program is 

not limited to the items described above. 

Columbia Gas is conducting this RFP through our Ariba e-Sourcing platform. If you would like to participate 

please email Cameron Kahle (ckahle@nisource.com) to be sent an invitation. All the information necessary to 

navigate through the tool and respond to the RFP is available in Ariba. This RFP will be open until October 25, 

2019. 
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